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’ Everything will be connected
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DEMOGRAPHIC DIVERSITY -
GENERATION VOICE
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Food is not just calories,

it is information. It talks to
vour DNA and tells it what
to do. The most powerful
tool to change your health,
environment and entire
world is your fork.

Dr. Mark Hyman

TREND 3. FOOD MINDFULNESS

FOOD MINDFULNESS -
EVERYONE'S A GROWER




| find my Ogarden easy to use and very aesthetic.
The most wonderful thing is to see my children
marvel at the magic of nature.

LEYLA S.

Vegetables are so much more tasty...it's not comparable to those
found in groceries. Seeing my son run to the OGarden, arriving
home to see if the vegetables have grown leaves me speechless.

ANDREANNE T.

FOOD MINDFULNESS -
EVERYONE'S A GROWER
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FOOD MINDFULNESS -
PLANT BASED DIETS
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FOOD MINDFULNESS -
PLANT BASED DIETS

BEYOND MEAT (BYND)
+ 177.55 . -19.01 (-9.67%)
~ 19881 175 0008

This Is the Beginning of
the End of the Beef
Industry

Alt meat isn't going to stay alt for long, and cattle are looking more
and more like stranded assets

FOOD MINDFULNESS -
PLANT BASED DIETS
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FOOD MINDFULNESS -
SLAUGHTER-FREE MEAT

TREND 4. RETAIL DISRUPTION
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Yellow Flesh Nectarine, One /onderful Halos California-Grown rganic Strawberries, 1 Green Seedless Grapes, 2 b

Manda b Ba
$100 $4% (50, cel $5% (50.19/0unce)

frosh

<freshdirect AD an-v

. BB RREE
kb bigbasket

India’s largest online supermarket

countdown (g) ~amazen #" instacart

RETAIL DISRUPTION

RETAIL DISRUPTION




RETAIL DISRUPTION -
OMNICHANNEL SELLING

IS OMNI-CHANNEL
GOOD FOR FRESH
PRODUCE
BRANDS?
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I Halos California Clementines I

$5.49 . CEXD
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OMNICHANNEL IMPACT:

- LOSS OF BRAND
IDENTITY

- LOSS OF PREMIUM

RETAIL DISRUPTION -
OMNICHANNEL SELLING

freshdirect, == n Help @ Reorder
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5. CUT.SCOOP. ENJOYI!

- 2 Tnh\: $1.98

Like That? You'll Love This.

OMNICHANNEL IMPACT

- LOSS OF BRAND
IDENTITY

- LOSS OF PREMIUM

RETAIL DISRUPTION -
OMNICHANNEL SELLING
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Driscoll’'s Jumbo
Bluaharrios

$5.99/ea \
approx. soz
\ ;
B 1+ Boe:s5.99 A

Add to List

Featured Products
© Guaranteed Fresh

o Guaranteed Fresh At least 3 days from delivery = RXBAR
Atleast 3 days from delivery | Protein Bars, Maple Sea Sak
183 §2.30/ea s245 Any 6

d Ll RBAR Variety for $12.00
ol [ |

RXBAR
Protein Bars, Chacolate Sea
alt
185z $2.39/ea 245 Any 6
RXBAR Viriety for $12.00

OMNICHANNEL IMPACT:
- LOSS OF BRAND STORY
- LOSS OF PREMIUM

RETAIL DISRUPTION -
OMNICHANNEL SELLING

Driscoll brand story on Benlai.com, China
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RETAIL DISRUPTION-
OMNICHANNEL SELLING
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ADVICE: HOW TO PROACTIVELY PLAN
FORYOUR OMNI-CHANNEL FUTURE

. BECOME AN OMNI-CHANNEL SHOPPER

. BECLEARONYOUR BRAND STRATEGY

. LEARNTHE ‘TRICKS’ FOR CREATING HIGH IMPACT
DIGITAL ASSETS

. THINK PRODUCE BUYER AND DIGITAL DEPARTMENT

. C-SUITE: PROVIDE BUDGET EVEN IF NO ROl GUARANTEE

'3 DISRU REION

e

DISRUPTION =OPPORTUNITY
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Thank you!

Lisa Cork

Fresh Produce Marketing Ltd.

Ph: +64 274 772 842

E: lisa@freshproducemarketing.com
Twitter: @LisaCork_FPM

Web: freshproducemarketing.com
SKYPE: LisaSCork

Email/message me to request my free white paper:
5 Ways ‘Generation Voice’ Will Change How You Think About Brands
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