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NO ORDINARY DISRUPTION –
TRENDS AND THE IMPACT OF DIGITAL

ON YOUR PRODUCT, BRAND AND PACKAGING

Lisa Cork
Fresh Produce Marketing Ltd.

FPM: CHALLENGING THE STATUS QUO
HELPING COMPANIES THINK BIGGER & BOLDER
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TREND 1. IOT = CONNECTEDNESS
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CONNECTEDNESS - HOME
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CONNECTEDNESS – AG TECH
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CONNECTEDNESS - FARM ROBOTICS
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TREND 2. DEMOGRAPHIC DIVERSITY

DEMOGRAPHIC DIVERSITY –
GENERATION VOICE
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TREND 3. FOOD MINDFULNESS
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FOOD MINDFULNESS -
EVERYONE’S A GROWER
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FOOD MINDFULNESS -
EVERYONE’S A GROWER
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FOOD MINDFULNESS –
PLANT BASED DIETS
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FOOD MINDFULNESS –
PLANT BASED DIETS
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FOOD MINDFULNESS –
PLANT BASED DIETS
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FOOD MINDFULNESS –
SLAUGHTER-FREE MEAT

TREND 4. RETAIL DISRUPTION
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RETAIL DISRUPTION
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RETAIL DISRUPTION
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RETAIL DISRUPTION –
OMNICHANNEL SELLING
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OMNICHANNEL IMPACT:
- LOSS OF BRAND 

IDENTITY
- LOSS OF PREMIUM

RETAIL DISRUPTION –
OMNICHANNEL SELLING
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RETAIL DISRUPTION –
OMNICHANNEL SELLING

OMNICHANNEL IMPACT
- LOSS OF BRAND 

IDENTITY
- LOSS OF PREMIUM
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RETAIL DISRUPTION –
OMNICHANNEL SELLING

OMNICHANNEL IMPACT:
- LOSS OF BRAND STORY
- LOSS OF PREMIUM
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RETAIL DISRUPTION –
OMNICHANNEL SELLING

Driscoll brand story on Benlai.com, China
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ADVICE: HOW TO PROACTIVELY PLAN 
FOR YOUR OMNI-CHANNEL FUTURE

1. BECOME AN OMNI-CHANNEL SHOPPER

2. BE CLEAR ON YOUR BRAND STRATEGY

3. LEARN THE ‘TRICKS’ FOR CREATING HIGH IMPACT 
DIGITAL ASSETS

4. THINK PRODUCE BUYER AND DIGITAL DEPARTMENT

5. C-SUITE: PROVIDE BUDGET EVEN IF NO ROI GUARANTEE
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DISRUPTION = OPPORTUNITY
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Lisa Cork
Fresh Produce Marketing Ltd.
Ph: +64 274 772 842
E: lisa@freshproducemarketing.com
Twitter: @LisaCork_FPM
Web: freshproducemarketing.com
SKYPE: LisaSCork

Thank you!

Email/message me to request my free white paper: 
5 Ways ‘Generation Voice’ Will Change How You Think About Brands
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